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Surroundings

E The local surroundings are rich in history, the cradle of the ancient

13

Faliscan civilization, over which Monte Soratte looms in solitary majesty.

It is a region that has always fascinated poets, painters and hermits

with its countryside that is both harsh and mild at the same time: the deep
ravines carved out by running waters, the contrasts between the red

tuff and the green of the luxuriant vegetation, the small towns clinging
to hilltops have been evoked in verse, painting and spiritual meditations.
This earthy magic, a suggestive charm suspended between yellow, ochre
and emerald has remained unchanged and continues to delight visitors

to this day.
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E Wherever a river runs, a civilization rises. Water is a giver of life and
humans exploit its impetuous energy. Water makes it possible to mould
the earth and create new forms. This fusion between solid and liquid
is a precious alliance between ancestral continuity and ceaseless change.
Blended and dosed with great skill, water and earth coexist harmonically
in the forms of manufactures. Here in our countryside ceramics have been
produced for millennia: with earth and water sealed by fire.
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Ceramics
process
1/

E A successful product is the outcome of a painstaking process that
requires knowledge and specific skills; but most of all it is a prized result
that can only come about by using top quality materials. That is why
GSI selects it materials with the extreme care and only picks those that
are best suited to our projects. After the initial digital 3D design, the
piece is fine tuned manually: once the ideal model has been obtained,
we then proceed to the “mother mould” and then to the actual casting
phase which 1s done using high pressure, state of the art equipment —
or in the traditional system. Indeed, at GSI modern technology and
tradition go hand in hand.
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Ceramics
process
2/

E The actual form begins to replace the initial concept, the real product
substitutes the imagined design. But there is no hurry. It takes around
twenty-four hours before the piece reaches its optimal point of dryness
after which, still in its raw state, it is entrusted to the skilful hands of
our workmen. These finishing touches which are performed manually
enhance its quality and ensure that every piece gets the specific attention
it needs. Then it is given an initial inspection for functionality. Because
at GSI we know that perfection starts at the origins.
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Ceramics
process
3/

E Advanced robots execute a series of movements programmed by an
expert and highly trained operator; the result is a meticulous, immaculate
glazing. Every part that will come into contact with water is painstakingly
glazed to ensure the best possible hygiene and perfect cleanliness.

The product’s aesthetic beauty is almost entirely due to its absolute technical
perfection.
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Ceramics
process
4/

E Extraglaze®: GSI has gone beyond standard glazes and today produces
sanitary ware that retains its beauty and sheen even longer.
Thanks to the application of a special paint, the piece’s surface is even
smoother: water won't leave calcareous residues and cleaning is quicker
and more thorough.
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Ceramics
process
5/

E After more than twenty-four hours of glazing the moment has come for
firing. The piece is placed in a tunnel kiln: for at least twenty-four hours
it will be subject to three levels of heat reaching a maximum of 1250 °C.
Every single piece that comes out of the kiln 1s checked, inspected and
tested: it has to be perfect, the way GSI conceived of it from the very
beginning. Anything that does not fully meet our standards is unsparingly
discarded. Packaged with care, our best products are ready to be stored
or sent out to satisfied customers all over the world.
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Plus & Features

E

1. Extraglaze® Antibacterial
2. Swirlflush®

3. Dual Glaze+

4. Save Water

5. Soft Close

6. Quick Release

7. Silent

8. 400 Kg Tested

GSI About us 29

Plus & Features

A good project can be considered as successful only if aesthetics and
design are backed up by the right levels of hygiene, safety, durability and
reliability. To ensure compliance with quality levels regarding these
aspects, GSI Ceramica has developed a number of technological innova-
tions and quality patented products, which have been added to practically
all its collections.
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:

Smalto tradizionale Extraglaze®
Traditional glaze Antibacterial
Traditionelle Schmelz

Smalto tradizionale Ceramica Extraglaze® Ceramica
Traditional glaze Ceramics Antibacterial Ceramics
Traditionelle Schmelz Keramik Keramik
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1. Extraglaze® Antibacterial

E GSI provides hygiene and shininess with the Extraglaze® Antibacterial
glaze, the special formula enriched with silver and titanium ions that
ensures ISO 22196 certified antibacterial action. The products treated
with the Extraglaze® Antibacterial are more resistant to chemicals, and
thanks to the extreme smoothness and brightness, they are protected from
bacteria and limestone and stay clean longer.

\ls

@) N4

EN Total Hygiene. Tested and certi- ~ EN Greater Shininess. Protects from
fied for guaranteed 99.99% antibacte-  limescale and preserves the ceramic’s
rial action. original shininess for much longer.

@ &

EN Quick Cleaning. Special antibac- EN  Respect for the Environment.

terial action makes cleaning easier and Surface smoothness means a smaller

faster for normal hygiene. quantity of the product is needed for
cleaning.
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2. Swirlflush®

E Silent, hygienic, clean. The main characteristic of the revolutionary and
exclusive Swirlflush® patented system is the absence of the traditional
edge, the rim inside which, in a standard WC water circulates when
flushing. The special shape of the Swirlflush® flushing system, the only
one patented with a single hole, steers flush water evenly on ceramic
surfaces, ensuring perfect cleansing, better draining, and minimising noise

(only 64 db instead of 72 of a standard wc).

9 4

EN Noise. The new rinse system mini- EN  Quick Cleaning. The Swirlflush®
mizes noise during flushing. design
has no hidden parts, and thus routine
cleaning operations are made easier

IT Pulizia rapida. Il design Swirlflush®
non presentando parti nascoste, facilita

le normali operazioni di pulizia del
sanitario.

@ &

EN Total Hygiene. This WC does not EN  Respect for the Environment.

have a rim, the edge beneath which This lavatory flushes using less water
water flows in a traditional normal lava- thanks to the particular shape of ceramic
tory. This prevents the formation of parts making contact with water.

limescale and the depositing of bacteria.
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3. Dual Glaze+

E Aesthetics and hygiene needn’t exclude each other, on the contrary: the
Dual Glaze+ treatment, specially designed for total hygiene, combines the
elegant opaque finishing on the outside with the shiny, easily washable
Extraglaze® Antibacterial glazing on the inside where parts come into
contact with water. DualGlaze+ is designed to prevent unhygienic lime
deposits, a frequent phenomenon due to the porous nature of ceramic
products having a single matt finish.

@ 4

EN Total Hygiene. Tested and certi-
fied for guaranteed 99.99% antibacte-
rial action.

EN Quick Cleaning. Special antibac-
terial action makes cleaning easier and
faster for normal hygiene.

s &

EN Greater Shininess. Protects from
limescale and preserves the ceramic’s
original shininess for much longer.

EN Respect for the Environment.
Fewer cleaning products are needed due
to the smooth surfaces, and less water

is consumed when flushing.
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4. Save Water

E Aiming to preserve the most valuable asset that we have, GSI designs its
sanitary ware with the special flush system Save Water, thanks to the
special shape of the ceramic parts directly in contact with water. The Save
Water system allows you to flush with just 4,5 litres of water.

9

Liters of water generally used.

6

Liters required by European standards

4,5

Liters of water used by a GSI wec.
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5. Soft Close

E The Soft Close system predisposes the seat and cover for a slow closing,
preventing accidental falls and violent closures of the seat and cover.
GST’s toilet seats are made with FDA- and EPA-registered resins that can
prevent the spread of germs and bacteria thanks to the action of silver
1ons.
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Plus & Features

6. Quick Release

E Il sistema Quick Release permette di estrarre il copriwater in maniera
semplice e senza I'impiego di utensili in modo da eseguire le operazioni di
pulizia anche nelle superfici generalmente difficili da raggiungere.

GSI About us
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People

Luca Pistola

A technician, Luca has contributed to develop-

ing new high pressure moulding systems

and automization. He has been with GSI for
eight years. He is keen on “nightography”

a special technique for nighttime photography
which allows him to create designs and
imaginary worlds by using artificial light.
He manages to stay seated on the rigid frame
of a Harley Davidson for 1200 kilometers

in a single weekend.
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At GSl we believe in innovation because

we know that cutting-edge technology will
improve our products and result in thor-
oughly satisfied customers.

But we are also aware that without the
human factor, without the heads and hearts
and hands of people who show up at the
factory every morning, no technology can
breathe form and life into a project.

Every one of the people who contribute

to creating GSI products brings his own
unmistakable and individual baggage:

a microcosm of ideas, passions, of knowl-
edge and skills; he has his own personal
story and values which are also the company’s
values. Because achieving excellence
means constantly striving to improve by
channeling the vital contributions of individu-
als and their unique experience. GSl has
come a long way, but we still feel that every
goal wereachis the starting point for a

new journey - ajourney to set out on together
with everyone doing his own precious part.
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GSl crede nell'innovazione, perché sa bene
che unatecnologia all’lavanguardia migliora
la qualita del prodotto, per 'assoluta soddi-
sfazione dei suoi clienti.

Ma la nostra € anche un’azienda consapevole
che senzail fattore umano, vale adire
senza il cuore, latesta, le mani di chi ogni
giorno sirecain fabbrica, nessuna tecnologia
sarebbe in grado didare forma e sostanza

al progetto. Ognuna delle persone che
contribuiscono alla realizzazione dei prodotti
GSl porta con sé il proprio inconfondibile
bagaglio individuale: un piccolo universo di
idee, passioni, saperi e abilita; porta con

sé |la sua storia e i suoi valori, che sono i nostri
valori. Perché fare beneil proprio lavoro
significa farlo sempre meglio, con I'apporto
irrinunciabile dei singoli, dellaloro esperienza.
GSl ha percorso molta strada fino a oggi,

ma considera ogni traguardo raggiunto il punto
di partenza per un nuovo viaggio.

Da fare tuttiinsieme, ciascuno offrendo

il suo prezioso contributo.

GSl About us
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Bei GSl setzt man auf Innovation, weil man
weil}, dass Spitzentechnologie die Qualitat
des Produktes zur absoluten Zufriedenheit
ihrer Kunden verbessert.

Aber wir sindimmer noch ein Unternehmen,
dass sich sehr wohl dartber bewusst

ist, dass ohne den Faktor Mensch, und das
heil3t, ohne Herz, Kopf, die Hande all derer,
die sich jeden Tag ins Werk begeben, keine
Technologie in der Lage ware, einem Projekt
wirklich Form und Inhalt zu geben.

Alle Menschen, die zur Umsetzung der
Produkte von GSl beitragen, bringenihren
eigenen, unverwechselbaren Erfahrungs-
schatz mit: Ein kleines Universum von Ideen,
Leidenschaften, Wissen und Fertigkeiten.

Sie tragenihre Geschichten undihre Werte
beisich, die auch unsere Werte sind.

Denn die eigene Arbeit gut zu machen,
bedeutet, sie mit der unverzichtbaren Betelli-
gung eines jeden Einzelnenund mitihrer
Erfahrung immer besser zu machen.

GSlI hat bis heute einen langen Weg hinter
sich gebracht und glaubt daran, dass jedes
erreichte Ziel nur Ausgangspunkt fir eine
neue Reise ist. Um alles gemeinsam zu tun,
muss jeder Einzelne seinen wertvollen
Beitrag leisten.

GSl About us

Roberto Sartoretto

Technical manager, Roberto has been with GSI
since 2000. After two years’ experience in
production, he now provides technical assistance
to foremen, plumbers, architects. With the
cooperation of various departments his job is
to fine tune models before they enter into
production. Every morning he practices medita-
tion and during lunch break there’s time

for a little pick-up football.

Responsabile tecnico, ¢ con GSI dal 2000.
Dopo due anni di esperienza nella produzione,
si occupa ora dell’assistenza tecnica a capi
cantieri, idraulici, architetti e, con la collabo-
razione dei vari reparti, della ottimale messa
a punto dei modelli prima della produzione.
Ogni mattina pratica la meditazione, e in pausa
pranzo c’¢ tempo per il calcetto.

Seit 2000 technischer Leiter bei GSI. Nach
zwel Jahren in der Produktion, kiimmert er sich
heute um die technische Hilfe von Kréften im
Bauwesen, von Installateuren und Architekten;
auBerdem um die Zusammenarbeit mit
verschiedenen Abteilungen, fir die optimale
Formgebung der Modelle vor der Produktion.
Jeden Morgen meditiert er und in der Mittags-
pause ist Zeit fir HallenfuBBball.









People

Rudolf Zizay

He has been with GSI for 13 years and has
the delicate task of selecting the finished
product. All the sanitary pieces pass through
his department and every single element

is inspected and rigorously tested before going
on to be packed. He devotes the very

same care when pruning his olive orchard

in his spare time.

GSI About us
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Dario Hakim

Systems administrator Dario has been with
GSI for 14 years. He was born in Los Angeles
where he spent the first 12 years of his life
and at GSI he is working on computerizing
every department of the company. A great
music lover, Dario has experienced the thrill
of being on stage: he plays keyboard for a
progressive rock band.

GSI About us
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Technology

It’s not a paradox: a tradition survives over
time only if it is constantly able to renew
itself. Evenif this means revamping the entire
production cycle and adopting technologies
that will noticeably improve the quality of
our products. Thisis why GSl has decided to
make the best use of our staff, entrusting
the most advanced equipment available in the
ceramics sector to their knowledge and
skills. To continue to move forward but with
tradition behind us while creating the best
possible product. That is GSI’'s mission.

At GSl we are aware that we have come along
way and that we owe a lot to our unique

and precious heritage; but we also want to
add a new chapter to that long story and

the title of that chapter is: “The Future”.






Technology
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Non € paradossale: una tradizione resiste nel
tempo solo se si € capacidirinnovarla di
continuo. Anche a costo diripensare I'intero
ciclo produttivo, per adottare quelle tecnolo-
gie che alzeranno sensibilmente il livello
qualitativo dei nostri manufatti. Ecco perché
GSl ha deciso divalorizzare le proprie mae-
stranze, mettendo a disposizione della loro
competenza e abilita i macchinari piu avan-
zatitra quellioggidisponibili nel settore cera-
mico. Andare oltre con la tradizione, con
I'unico scopo direalizzare il prodotto migliore
possibile. Questo I'obiettivo principale della
nostra Azienda. GSl sa di arrivare da lontano,
diessere debitrice di un passato unico e
prezioso; per questo sente con maggior forza
didover scrivere un capitolo importante

in questa lunga storia: il capitolo che s’intitola
“futuro”.






Technology

GSI possesses the most advanced production
technology currently available in the field

of ceramics. The high pressure casting plant
allows us to produce higher quality sanitary
pieces in shorter time, around one piece every
twenty minutes. The moulds in resin remain
unaltered: the first piece obtained is identical
to the last. And for the traditional casting
GSl is also in step with the times: the automi-
zation of this phase of production has been

a practice at the company for years.

GSI dispone della tecnologia produttiva piu
avanzata oggi disponibile per il settore ceramico.
L'impianto di colaggio ad alta pressione
consente di ottenere sanitari di maggiore qualita
in un tempo piu breve, circa un pezzo ogni
venti minuti. Gli stampi in resina rimangono
inalterati: il primo pezzo ottenuto ¢ identico
all’ultimo. Anche per il colaggio tradizionale
GSI ¢ al passo con i tempi: 'automatizzazione
di questa fase di produzione ¢ ormai da anni
patrimonio dell’azienda.

GSI besitzt die modernste Technik, die heute
im Sektor Keramik zur Verfiigung steht.
Unsere Anlage zum HochdruckgieBen ermog-
licht es, in kurzer Zeit Sanitiareinrichtungen
von hoher Qualitat herzustellen, wir schaffen
heute fast alle zwanzig Minuten ein Sttick.
Die Formen aus Harz bleiben unverandert,
und so ist das erste Stiick vollkommen identisch
mit dem letzten. Aber auch im Bereich des
traditionelle GieBens befindet sich GSI auf der
Hohe der Zeit. Die Automatisierung dieser
Phase der Produktion ist schon seit Jahren das
Kapital des Unternchmens.

GSl About us 57

Das ist kein Widerspruch: Eine Tradition
Ubersteht die Zeit nur, wenn Sie inder Lage
Ist, sich bestandig zu erneuern.

Dies gilt selbst um den Preis, den gesamten
Produktionszyklus neu zu Gberdenken

und Technologien zu Gbernehmen, welche
die Qualitat unserer Produkte deutlich er-
hohen. Aus diesem Grund hat GSI beschlos-
sen, nicht nur die Kompetenz und Fahigkei-
ten der eigenen Belegschaft zu nutzen,
sondern ihr auch die modernsten Maschi-
nen zur Verfigung zu stellen, die heute in
der Keramikbranche verwendet werden.
Die Tradition begleitet uns dabeiaus dem
alleinigen Grund, ein noch besseres Produkt
schaffen zu kdnnen. Das ist das Ziel unseres
Unternehmens. Die GSl weil}, dass sie einen
weiten Weg zurlckgelegt hat und dass sie
in der Schuld einer einzigartigen und kost-
baren Vergangenheit steht, darum empfin-
det sie mit grofler Macht die Notwendigkeit,
in dieser langen Geschichte ein wichtiges
Kapitel zu schreiben: Der Titel dieses Kapitels
lautet “Zukunft”.



i




1/2/ 3/ 4/ 5/







1/

GSI possesses the most advanced production technology currently
available in the field of ceramics. The high pressure casting plant
allows us to produce higher quality sanitary pieces in shorter time,
around one piece every twenty minutes. The moulds in resin remain
unaltered: the first piece obtained is identical to the last. And for the
traditional casting GSI is also in step with the times: the automiza-
tion of this phase of production has been a practice at the company
for years.




The work of refinishing which follows the pressing is performed
manually: only our workers’ experience as craftsmen ensures that
every section of the piece is flawlessly refinished. In practical
inspection booths that are equipped with special residue capture
systems, the seams are planed down and the surfaces made smooth.
After a meticulous cleaning that removes even the tiniest grains

of dust, the piece is ready for glazing.




2/




In the production cycle that ends up in the finished product GSI has
innovated the glazing phase by adopting self-learning robots.

The operator carries out the spraying manually and the machine
memorizes his movements and then constantly repeats them to
the same high standards of artisanal craftsmanship. Programming
by the department head makes it possible to adapt the speed of
the glazing to other production phases.




3/




Automation of the movement of the pieces makes for an orderly transition
from one phase to another while constantly ensuring the object’s
safety. Once the initial glazing is over, the piece goes on to the second
glazing. After around 15 minutes it is ready for baking.




4/




Operators place the cooled pieces on a pallet, but not all the pieces
make it to the packing stage. The objects are first carefully examined
in the testing phase and only after they get past this strict quality
control, are they sent for packing in cardboard boxes and protective
layers. Now they are ready to be dispatched all over the world.




5/
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Technology
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After the glazing process, the pieces are put on
trolleys and sent for firing. The order in which
the mobile trolleys are filled necessarily follows
the sequence realized during the glazing phase.
This order will later be changed for access to
the kiln.
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One strength of GSI’s production is most
certainly its tunnel kiln. Arranged on mechan-
ically running trolleys the sanitary pieces

are placed in such a way as to best exploit the
available space. The length of the tunnel

and its power are indicative of the quality of
GSI products because “a product that comes
out of the kiln is a mirror of the company”.

GSI About us
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72 Technology

The percentage of GSI products that do not get
through the inspection phase is actually quite
small; this is the result of intense efforts to innovate
every phase of the production process.

But even discarded pieces reenter a virtuous cycle
of recovery: some are broken up to be reused

as fire clay, others are glazed to meet the needs
of environmental sustainability.

GSI About us
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76 District’ s History

We asked Professor Luigi Cimarra, scholar
and historian, to tell us something about the
history of ceramic manufactures in Civita
Castellana.

Production of ceramics in the area of Civita
Castellana goes back a long way. The presence
of the river Treja and various tributaries of

the Tiber, in addition to nearby kaolin and fireclay
quarries, allowed the inhabitants of Falerii
Veteres, ancient capital of the Falisci, to acquire
considerable expertise in this field: early crude
manufactures were followed by more refined
products that imitated oriental art. During the
6th and 7th centuries BCE the sector experi-
enced a crisis because of competition from the
incomparable ceramics coming out of Attica:
nevertheless, superior styling and rare personali-
zations allowed local manufactures to survive.

Even the Roman destruction of Falerii Veteres,
which marked the end of Faliscan independ-
ence, did not interrupt the production of ceramics.

Municipal laws from the Commune of Civita
Castellana confirm that also during the Middle
Ages ceramics played an important role in

the local economy and the craft guild of the
“vascellari” enjoyed considerable prestige.
This tradition, unbroken for centuries, underwent
a process of industrialization during the second
half of the 18th century, when the Venetian
engraver, Giovanni Trevisan, known as Volpato,
obtained a license from Pope Pius VI to
excavate clay in the area around Monte Soratte,
thus giving a strong impulse for the production
of art ceramics to cater for the contemporary
taste in classically styled ceramics. Volpato’s
manufactures opened the way for a whole
series of factories that sprang up in the region
during the course of the 19th century (including
Marcantoni in 1881).

In the early 20th century, a native of Civita,
Antonio Coramuzi, began to produce sanitary
ware using local raw materials. This marked
the birth of the district of Civita Castellana’s
specialty: many businesses evolved from
artisanal workshops into industrial producers,
so that raw materials had to be imported

to ensure that the final product would have
the highest quality. This proliferation of
manufacturers (Sbordoni in 1911, Percossi in
the 1920s which also produced tiles) and
success, above all in Italy’s domestic market,
stalled abruptly during the years of the

Fascist regime when a policy of economic self-
sufficiency banned imports of raw materials
from abroad, resulting in a decline in production.

In the first decades after the Second World
War Italy needed to rebuild its industrial fabric
and the area of Civita Castellana was no
exception. During the 1950s many workers were
laid off because the companies that employed
them were unable to deal with a financial and
productive crisis. It was at this time that many
ceramists decided to take over the factories

from their owners: it was important for them not
to lose the human capital of technical know

how and to continue to keep alive the “natural”
vocation of an entire region. Company manage-
ment was no longer done in the traditional
style because now the factory owners were the
workers themselves. This new system had

the advantage of increasing production capacity
because ceramists were even more directly
affected by the success or failure of their work.
Piecework became widely practiced.

In the 1960s the construction boom in Italy
was in full swing and demand for consumer
goods became urgent. This demand was met
thanks to fundamental innovations in the
production cycle: the Tuscan furnace kiln which
burns wood was replaced by the tunnel kiln
which fires more uniformly and casting was
introduced. Further innovations required new
kinds of skilled professionals who now joined
companies’ staffs, and workers already steeped
in traditional techniques upgraded their skills,
because they were the ones best suited to exploit
the new know-how.

In the 1970s demand was very strong and this
led to a certain standardization of products
towards the lower end of the market. Many non-
specialized workers were drawn to a sector

in continuous expansion that promised work
and high wages, but the effects of this un-
checked growth were soon felt. In fact, in the
following decade the crisis in the European
market dealt a severe blow to many companies
that were unable to remain competitive:

those that survived were the ones that were
able to innovate and acquire market share

in the Middle East.

Once again, profound change was needed
so that this heritage would not disappear and
it was technological innovation in the form
of new casting machines and robots for glazing

GSI About us



that helped the region’s manufacturing hub
survive. Today manufacturers in Civita are
well aware that many emerging countries have
become formidable competitors and they

are seeking to make their companies more
industrial, especially through new private
capital investment. In 1982 the Centro Ceramica
Civita Castellana was founded which brought
together the sector’s micro, small and medium
sized companies. Its aim is to carry out an
ongoing search for resources while pursuing
technological innovation, absolutely vital if we
wish to meet the challenges of a globalized
economy.

Civita Castellana is a region able to exploit
artisanal know-how on the ground for the
purpose of high quality, large scale production,
in an area that has all the necessary resources
to successfully face future challenges to the
sector of ceramic production.

Plate in painted ceramic.

Large vase in painted ceramic.
Etruscan Age, Museo Nazionale
Archeologico, Tarquinia.

Piatto in ceramica dipinta.
Grande vaso in ceramica dipinta.
Eta Etrusca, Museo Nazionale
Archeologico, Tarquinia.

Bemalte Keramikschale.
GroBe bemalte Keramikvase.
Etruskisch. Archédologisches
Museum, Tarquinia.
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Abbiamo chiesto al prof. Luigi Cimarra,
studioso e storico, di raccontarci la storia del
distretto produttivo di Civita Castellana.

La produzione ceramica nell’area di Civita
Castellana ha lontanissime origini. La presenza
del fiume Treja e di diversi affluenti del
Tevere, oltre alla vicinanza di cave di caolino
¢ di argille refrattarie, permisero agli abitanti
dell’antica Falerii Veteres, capitale dei falisci,
di acquisire via via una notevole perizia

in questo campo: da una realizzazione grossola-
na si passa infatti a manufatti piu raffinati,

che imitano l’arte orientale. I1 VI e il V secolo
a. C. vedono la crisi del settore a causa della
concorrenza dell'ineguagliabile ceramica attica:
tuttavia, ancora una volta, 'adesione al
modello stilistico superiore, con rare persona-
lizzazioni, permette alla produzione

locale di sopravvivere. Con la distruzione da
parte romana di Falerii Veteres, che pose

fine all’autonomia dei falisci, la produzione

di vasellame nell’area non s’interrompe.

Gli statuti comunali di Civita Castellana
confermano che anche nel Medioevo la produzio-
ne della ceramica ricopre un ruolo importante
nell’economia del territorio e che quella dei
“vascellari” € una corporazione che gode di
grande considerazione. Questo filo ininterrotto
per secoli trova un suo sviluppo industriale
nella seconda meta del XVIII secolo, quando
I'incisore veneto Giovanni Trevisan, detto
Volpato, ottenuta una concessione da papa Pio
VI per scavare argilla nei dintorni del Soratte,
da un forte impulso alla fabbricazione di
ceramiche d’arte, intercettando il gusto allora
in voga della riproduzione di modelli della
classicita. La manifattura Volpato fa da apripista
a tutta una serie di fabbriche che nel corso

del XIX secolo s’insediano nel territorio (tra
le tante ricordiamo la Marcantoni, 1881).

Agli inizi del XX secolo il civitonico Antonio
Coramusi, utilizzando materie prime locali,
comincio a produrre sanitari, segnando di fatto
la nascita della specializzazione del compren-
sorio di Civita Castellana: molte imprese si
evolvono da artigiane a industriali, tanto da
ricorrere a materie prime di importazione

che garantivano una migliore qualita finale del
prodotto. Questa proliferazione di manifatture
(Sbordoni nel 1911, Percossi negli anni *20,

che si dedica anche alla produzione di piastrelle)
¢ 1l buon riscontro sul mercato, soprattutto
interno, hanno una decisa battuta d’arresto

negli anni del fascismo quando la politica
economica dell’autarchia impedisce Papprovvi-
gionamento di materie prime dall’estero,
causando cosi uno scadimento dei manufatti.

L'Ttalia dei primi decenni del secondo dopoguerra
¢ un paese bisognoso di ricostruire il proprio
tessuto industriale e I'area di Civita Castellana
naturalmente non fa eccezione. Negli anni *50
molti operai furono licenziati perché le aziende
in cui lavoravano non riuscirono a far fronte

a una crisi sia finanziaria che produttiva.

Ecco allora che, spinti dal bisogno, molti
ceramisti decisero di rilevare dai proprietari

le fabbriche: si trattava di non disperdere

un capitale umano e di conoscenze tecniche

di alto livello, di continuare a tenere viva

la vocazione “naturale” di tutto un territorio.
La gestione aziendale non ¢ piu quella tradizio-
nale, perché i proprietari sono i lavoratori
stessi: questo nuovo assetto aveva il vantaggio
di aumentare la capacita produttiva, in quanto
1 ceramisti erano toccati ancora piu diretta-
mente di prima dal successo o dall’insuccesso
del loro lavoro. II cottimo diventa un modello
contrattuale molto praticato.

Negli anni ’60 I'espansione edilizia in Italia
fu tumultuosa, per cui la richiesta di beni

di consumo divento alta e pressante.

Questa domanda venne soddisfatta grazie a
fondamentali innovazioni nel ciclo produttivo:
il forno a fornace toscano alimentato a legna
venne soppiantato da quello a tunnel, capace
di garantire una cottura piu uniforme, e venne
introdotto il colaggio. Simili innovazioni
richiesero necessariamente altre figure professio-
nali, che andarono a incrementare gli organici,
o l'aggiornamento di chi era legato a una
tecnica tradizionale e che proprio per questo
era capace piu di altri di fare proprie le nuove
tecniche. In questi anni si delineano in maniera
piu precisa 1 confini di quello che oggi ¢ il
distretto della ceramica di Civita Castellana.

Il decennio ’70 vide ancora una domanda
forte, che porto a una certa standardizzazione
del prodotto verso il basso. Molti operai

non specializzati sono attratti da un settore
in continua crescita che garantisce lavoro

e alti salari, ma le conseguenze di questa corsa
sregolata non tardarono a farsi sentire.

Nel decennio successivo, infatti, la crisi del
mercato europeo rappresento un colpo durissimo
per molte aziende, incapaci di essere competiti-
ve: resistettero quelle che, continuando
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a innovare, riuscirono a conquistare fette del
mercato medio-orientale.

Un profondo cambiamento si rese quindi
ancora una volta necessario per far si che un
simile patrimonio non venisse cancellato

e furono di nuovo le innovazioni tecnologiche,
come nuovi macchinari per il colaggio e

robot per la smaltatura dei pezzi, a contribuire
alla sopravvivenza del polo produttivo.

Ormai pero a Civita gli operatori del settore
sono consapevoli che tanti paesi emergenti
sono diventati temibili “competitor”, per cui si
cerca di dare una dimensione piu marcata-
mente industriale alle aziende, soprattutto con
I'immissione di nuovi capitali da parte di
privati. Nel 1982 nacque il Centro Ceramica
Civita Castellana che uni le micro, piccole

e medie imprese che operavano nel settore
proponendosi di attuare una continua ricerca
di risorse e perseguendo I'innovazione tecnolo-
gica, aspetto imprescindibile per sostenere

e affrontare con successo le sfide che un mondo
e un’economia globalizzati pongono.

Quello di Civita Castellana ¢ un distretto
che sa valorizzare al massimo il saper fare
artigianale, coniugandolo alle esigenze di una
produzione di qualita su vasta scala; in un
territorio che possiede tutte le risorse per
affrontare con ottimismo le molte sfide che

il futuro non manchera di proporre nel settore
della produzione ceramica.



Giovanni Volpato, herma
with portraits by Anton
Raphael Mengs and José
Nicolas de Azara, 1785-1798.
Collection Federico Zeri

Giovanni Volpato,

erma con i ritratti

di Anton Raphael Mengs
¢ José Nicolas de Azara,
1785-1798.

Collezione Federico Zeri

Giovanni Volpato
Doppelherme mit den
Portraits von Anton Raphael
Mengs und José Nicolas de
Azara,1785-1798.
Sammlung Federico Zeri
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Wir haben den Wissenschaftler und Historiker,
Professor Luigi Cimarra, dafiir gewinnen
kénnen, die Geschichte des Herstellungsbezirks
von Civita Castellana zu erzihlen.

Die Urspriinge der Keramikherstellung in

der Gegend um Civita Castellana reichen bis
weit in die Vergangenheit zuriick. Der Fluss
Treja und die zahlreichen Nebenfliisse des
Tevere in der Umgebung der Steinbriiche fiir
Kaolin und feuerfesten Ton gestatteten den
Bewohnern des alten Falerii Veteres, der
Hauptstadt der Falisker, sich nach und nach
bemerkenswerte Fahigkeiten in der Herstellung
von Keramik anzueignen: Von anfianglich
groben Arbeiten gelangten sie schlieBlich zu den
feinsten Artefakten, zu Imitationen orientali-
scher Kunst. Das 6. und 5. Jahrhundert vor Chr.
bringen Konkurrenz durch die einzigartigen,
attischen Keramiken und der Sektor gerat in eine
Krise. Doch wieder einmal gelingt es der
lokalen Produktion durch geschickte personliche
Anpassung an den besseren Stil zu tiberleben.
Mit der Zerstérung von Falerii Veteres durch
die Rémer, was der Autonomie der Falisker

ein Ende setzte, wird gleichzeitig jedoch die
Geschirrherstellung in der Region nicht
unterbrochen.

Die kommunalen Statuten von Civita Castellana
bestatigen, dass auch im Mittelalter die Herstel-
lung von Keramiken eine wichtige Rolle in der
lokalen Wirtschaft gespielt hat und dass es

sich bei den “Vascellari” um eine Zunft handelte,
die groBes Ansehen genoss. Dieser seit Jahrhun-
derten ununterbrochene rote Faden findet
seinen Fortgang in der industriellen Entwicklung
der zweiten Halfte des achtzehnten Jahrhunderts,
als der venezianische Kupferstecher Giovanni
Trevisan, genannt Volpato, von Papst Pius VI.
eine Konzession erlangte, in der Umgebung
des Monte Soratte nach Ton zu graben.

Das gab der Herstellung von Kunstkeramiken
einen starken Impuls und traf den Geschmack
in der Mode der Zeit, Reproduktionen
klassischer Modelle anzufertigen. Die Volpato
Manufaktur wurde zur Vorlauferin fiir

eine ganze Reihe von Fabriken, die sich im
neunzehnten Jahrhundert in der Region
niederlieBen (erinnern wir uns unter den vielen
an die Marcantoni, 1881).

Zu Beginn des zwanzigsten Jahrhunderts begann
Antonio Coramusi, Bewohner von Civita
Castellana, unter Verwendung lokaler Rohstoffe
mit der Herstellung von Sanitdaranlagen und

hob damit in der Tat die Spezialisierung

der Gegend um Civita Castellana aus der Taufe:

Viele Betriebe wandeln sich zu jener Zeit

von handwerklichen zur industriellen, und viele
greifen auch zu importierten Rohstoffen,

um eine bessere Qualitat des Endprodukts zu
gewihrleisten. Diese Vermehrung von
Manufakturen (Sbordoni 1911, Percossi in den
20er Jahren, die sich auf die Herstellung

von Fliesen konzentrieren) und die gute Resonanz
des Markts, vor allem auf nationaler Ebene,
erlitten mit den Jahren des Faschismus einen
starken Riickschlag, denn die Wirtschaftspolitik
der Autarkie verhinderte die Versorgung

mit Rohstoffen aus dem Ausland, was eine
deutliche Verschlechterung der Produkte

nach sich zog.

Das Italien der ersten Jahrzehnte nach dem
Zweiten Weltkrieg ist ein Land gezeichnet von
der Notwendigkeit des Wiederaufbaus seiner
Industriestruktur und die Region der Civita
Castellana bildet hier nattrlich keine Ausnahme.
In den 50er Jahren wurden viele Arbeiter
entlassen, denn die Unternehmen, in denen
sie arbeiteten, waren nicht in der Lage der
Krise weder finanziell noch produktiv die Stirn
zu bieten. Angetrieben also durch die Notwen-
digkeit, entschieden sich viele Keramiker

die Fabriken von den Eigentiimern zu tiberneh-
men. Fir sie ging es darum, das menschliche
Kapital und die auf sehr hohem Niveau
liegenden technischen Kenntnisse nicht zu
verlieren und die "natiirliche" Berufung

eines ganzen Landstrichs weiterhin am Leben
zu halten. Die Betriebsfithrung ist nun

nicht mehr die traditionelle, denn die Besitzer
sind die Arbeiter selbst. Diese neue Ordnung
bot den Vorteil, dass die Produktionskapazititen
erhéht wurden, denn die Keramiker waren
direkter als bisher von Erfolg oder Misserfolg
ithrer Arbeit betroffen. Akkordarbeit wurde

zu einem viel praktizierten Vertragsmodel.

In den 60er Jahren erlebte Italien einen
Bauboom, der eine rasante Nachfrage nach
Konsumgiitern mit sich brachte. Diese
Nachfrage wurde Dank grundlegender Innova-
tionen im Herstellungskreislauf befriedigt.
Der toskanische, mit Holz befeuerte Brennofen
wurde vom Tunnelofen verdrangt, der eine
gleichmafBigere Hitzeverteilung garantierte,
und das GieBen wurde eingefiithrt. Diese
Innovationen verlangten notwendigerweise
andere Fachkrifte, was eine Modernisierung
der Belegschaft nach sich zog bzw.
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Forthildung fiir die, die mit der traditionellen
Technik verbunden waren. Genau diese
MafBnahmen waren es, die die Branche in die
Lage versetzten, durch die Anwendung
neuer Technologien mehr als andere schaffen
zu kénnen. In jenen Jahren bildeten sich

die Grenzen dessen heraus, was heute der
Keramikteil von Civita Castellana ist.

Die 70er Jahre erfuhren eine noch starkere
Nachfrage, was als Folge einen niedrigeren
Qualitétsstandard mit sich brachte.

Das bestandige Wachstum der Branche zog
viele unausgebildete Arbeiter an, denn es
garantierte ihnen Arbeit und hohe Léhne.
Die Folgen dieser ungeordneten Entwicklung
jedoch lieBen nicht lange auf sich warten.

Im folgenden Jahrzehnt fithrte die Krise des
europaischen Markts tatsdachlich zu schweren
Schldgen fiir viele Unternehmen, denen es
nicht mehr gelang, wettbewerbsfahig zu bleiben.
Denjenigen jedoch, die widerstanden und
weiterhin auf Innovationen setzten, gelang es,
Teile des nahéostlichen Marktes zu erobern.

Abermals wurden tiefgreifende Veranderung
notwendig, um sicherzustellen, dass dieses
Erbe nicht verloren ging, und es waren erneut
technologische Neuerungen, wie zum Beispiel
neue Maschinen fiir das GieBen und Roboter
fiir die Emaillierungen der Stiicke, die zum
Uberleben des Sektors beitrugen. Heute allerdings
sind sich in Civita viele Unternehmer in der
Branche dartiber im Klaren, dass viele Schwel-
lenldnder zu ernstzunehmenden “Konkurrenten”
geworden sind. Darum wurde es wichtig,

den Unternehmen ein gréBeres Maf3 an Industria-
lisierung zu geben, was vor allem durch
Privatkapital moglich geworden ist. Im Jahr
1982 wurde das Centro Ceramica Civita
Castellana aus der Taufe gehoben, das die
kleinsten Unternehmen der Branche mit

den kleinen und mittleren fiir eine gemeinsame
Suche nach Ressourcen und neuen Technolo-
gien zusammenschlief3t. Ein unerlasslicher
Schritt zur erfolgreichen Bewdltigung der
Herausforderungen, die sich durch eine Welt
mit einer globalisierten Wirtschaft stellen.

In der Region von Civita Castellana weil3
man, dass das Wissen um die Handwerkskunst
verbunden mit den Anforderungen einer
qualitativ hochwertigen Herstellung in grolem
Maf@stab nicht hoch genug geschitzt werden
kann. Aber in einem Gebiet, das tiber alle
notwendigen Ressourcen verfiigt, kann man
den vielféltigen Herausforderungen, die die

Zukunft dem Sektor der Keramikherstellung
immer wieder stellen wird, optimistisch
entgegen treten.
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international

projects

GSl is an Italian company that caters for
international markets. Uncompromising insistence
on quality, efficient service and timely delivery
make it the ideal partner for anyone dealing
with the world’s most advanced and demanding
markets. The growth of an international
network of clients, business partners and admirers
has enhanced the reputation for excellence

that high quality Italian made products enjoy.
Proof of this may be seen in the prestigious
customers who have ordered our products.

To name just a few: the Tiara Chateau Hotel
in Paris, the Madinat Jumeirah in Dubai,

the Vip Grand in Lisbon, the Yas Marina in
Abu Dhabi, the Adler Mountain Lodge

in the Suisi Alps.



https://mygsi.it/55
https://mygsi.it/55
https://mygsi.it/55
https://mygsi.it/55
https://mygsi.it/55
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Besides Italy’s domestic market which absorbs
60% of our products, GSI Ceramica sells

40% of'its pieces abroad, in particular to Europe,
to the emerging countries of the East, to

Asia and the Middle East and as far away as
New Zealand. Rising demand for superior
quality products means GSI will continue its
policy of expanding into the higher end of
various markets.

Oltre che nel mercato domestico italiano, dove
viene destinato il 60% del materiale prodotto,
GSI ceramica ¢ presente nei mercati internazio-
nali dove colloca il 40% della sua produzione,
in particolare nei paesi europei, nei paesi
emergenti dell’Est, nell’area asiatica ¢ araba
fino alla Nuova Zelanda. Sostenuta dalla
spinta della domanda di prodotti di qualita
superiore, GSI ceramica prosegue nella sua
politica di espansione nella fascia piu evoluta
dei diversi mercati.

Neben dem italienischen Heimatmarkt, fiir den
60% des produzierten Materials bestimmt
sind, ist GSI Keramik auf dem internationalen
Markt vor allem in den europiischen Landern,
den osteuropdischen Schwellenldndern, in
Asien und den arabischen Landern und in
Neuseeland mit 40% ihrer Produktion, vertreten.
Dank der verstarkten Nachfrage nach hochwer-
tigen Produkten setzt GSI Keramik ihre
Expansionspolitik im Bereich der am weitesten
entwickelten Markten fort.
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Color

Elements
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Seductive in their materiality and distinctive character, eight
matt shades inspired by nature accompany select products in
the Nubes, Pura and Kube X collections. The Wc’s come with
the special Dual Glaze+ finishing that combines an opaque
glaze on the outside of the sanitary fixture with the shiny
Extraglaze® Antibacterial glazing in the hydraulic sections in
contact with water, an exclusive feature that guarantees
maximum hygiene.
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Nubes
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Rigour, lightness and versatility: these are the main features of
the Nubes collection. A refined collection of cutting-edge
products from both a stylistic and technological point of view,
for demanding customers seeking a contemporary aesthetic.
The distinguishing features of Nubes washbasins are their
squareness and inherent versatility, provided by a dual fascia
profile, allowing a wall-mounted, built-in or shelf-mounted
installation. The edge of the basin, just eight centimetres of
which are visible, provides ightness and balance between form
and space.

Rigore, leggerezza e versatilita, caratteristiche portanti della
collezione Nubes. Una collezione raffinata che comprende
prodotti d’avanguardia sia da un punto di vista stilistico che
tecnologico, pensata per un pubblico esigente che si identifica
in un’estetica contemporanea. I tratti distintivi dei lavabi
Nubes sono la forma squadrata e un’innata versatilita
conferita dal profilo a doppia fascia che consente I'installazio-
ne a sospensione, su mobile o mensola. Il bordo perimetrale,
con 1 suoi soli otto centimentri a vista, attribuisce leggerezza
ed equilibrio tra forma e spazio.

Die stilistische Strenge, ihre Leichtigkeit und Vielseitigkeit sind
grundlegende Merkmale der Kollektion Nubes. Eine raffinierte
Kollektion mit Produkten, die sowohl in stilistischer als auch
technologischer Hinsicht wegweisend sind und fir eine
anspruchsvolle Kundschaft entwickelt worden sind, die sich mit
einer zeitgenossischen Asthetik identifiziert. Die unterscheiden-
den Merkmale der Nubes Waschbecken sind ihre eckige Form
und die angeborene Vielseitigkeit, die ihnen von threm Profil
mit doppeltem Randstreifen verlichen wird, das die Montage
sowohl hiangend als auch auf Unterschrank oder Konsole
aufgesetzt gestattet. Der nur auf acht Zentimeter Breite
sichtbare Umrandungsstreifen verleiht Leichtigkeit und wahrt
das Gleichgewicht zwischen Form und Raum.
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Kube X
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Kube X pares down geometric forms to slender edges in
keeping with trends in contemporary design. Sanitary ware
come in essential lines and are equipped with the technical
innovation of GSI extras: the Extraglaze® Antibacterial
glazing, the Save Water flushing system, toilet seats with the
Quick Release mechanism and slow Soft-Close system, the
Swirlflush® flushing system. Select products are available in
Color Elements finishings.

Kube X affina le forme geometriche a bordo sottile secondo la
tendenza contemporanea. I sanitari presentano linee epurate
combinati con I'innovazione tecnologica dei plus GSI: lo smalto
Extraglaze® Antibacterial, il sistema di scarico Save Water,
copriwater con sistema di estrazione rapida Quick Release e
sistema di chiusura rallentata, sistema di scarico Swirlflush®.
Selezionati prodotti sono disponibili nelle finiture Color
Elements.

Kube X prasentiert sich in geometrischen Formen mit dinner
Umrandung im zeitgendssischen Geschmack. Alle Keramiktei-
le weisen reine, schlanke Linien auf und sind mit den techni-
schen Innovationen von GSI ausgestattet: Extraglaze®
Antibacterial-Glasur, Save Water-Spiilsystem, Toilettensitze
mit Take-off System, dem Soft-Close-System und dem
Swirlflush®-System. Ausgewihlte Produkte sind in den Color
Elements-Ausfithrungen erhéltlich.
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Norm

Norm’s simple and elegant lines come in a wide range of sizes to
meet a variety of needs for space and personalization. Capa-
cious washbasins, the possibility to add towel racks, the many
installation options and the different sets of accessories and
matchable fittings make Norm a high performance collection
ideal for subcontracting. The sanitary elements all come with
GSIs special extras.
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Pura

The Pura collection stands out for its rational design in keeping
with the values of simplicity and precision that characterize
GSI. Sober forms and ultra-slender edges accompany the sup-
ple curves of the washbasin. Pura also includes a set of counter-
top washbasins that are available in the various Color Elements
finishings. Sanitary ware feature all the GSI extras.
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